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1. (@) <R 1% #F1 340 1x4=4
Fill in the blanks :
() A CRI ERIT FRE GR |

Service cannot be separated from

fii) ITT FoRIEFS T I wfara= |

Influencing the customer is
environment.
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(iii) Rrem 2= <5l carstrcast el |

Advertising is a process of .
communication.

(iv) &S Sty 2 |
segments are measurable.

—_—

(b) 1 & Ry fort 1x4=4
Write True or False :
(i) FroeftRa =i ey ol ISP G5
Tafes IR = |

Increase in the disposable income
is a reason for growth of service

industry.

(i) “XRTIT T CHEIF <Ol S i |
Heterogeneity is a specific
character of services.

(iii) ST S/ SPIT ARPI TR fdigers
FFF TAMMERT Ters €Ol T A |

Customer expectation is one of the
important factors to determine the
customer evaluation.

(iv) o o Some RES RPN
qefReReR (e diee wie oIS
B G AT FAB! GG |
Rural tourism involves residents

| travelling to inside and cutside the
country.
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2. SFS

frt Rz B I sifbR oo s 5 Gt
fert -

4x4=16

Write short notes on any four of the
following :

(a)

(b)

(c)

(d)

CHal IGRPITS FTHPI
Targeting in service marketing

S oG

Rural tourism

AT ATSAPC A2

Promotion in services
ClaReS Wiy IT[Fe

 Hospitality marketing in service sector

(e)

3. (a)

(b)

P25/1061 (Tunzchgrjﬁ'f*

Ay WeERfe FdiRTe crl 9=
Determining customer perception in
services

e ) B o s O S M 31 M R ol ) AR )
ol <N ST SHIRIAEIE ¢leo I 4 |
3+11=14

Define service marketing. Explain the
difference between service and goods
with appropriate examples.

2ql/Or

Rl ISRFER faged @ El| SRS
RIS STHIFTEE 3w AR PRPTIR S0l
390 | 14
Define service marketing triangle.

Discuss the reasons for growth of
service industry in India.




4. (a)
(b)
5. (a)
(b)
6. (q)
(b)
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grema wergfama swen fn ) orar HEINETS
OILSE IS TEIGRRLIEEE SRE RN NI a4l |

3+11
State the meaning ol customer per

ception,  Analyze the factors tl'\f\l
determine the customer perception in

service evaluation.

R/ Or
QO RIS SRS | ol ST
A PRPPTR el Bl |
Define market positioning. Explain the
role of positioning in service marketing.

qeRsael R iR ol | ORI N9® Retes
o Rt YR FY GYLP TEALNT 4] |

Define marketing mix. Briefly analyze
the importance of advertising and
distribution in service sector.

A/ Or
QSIS CRIN R et | WP SE IR
ORIl IGIITS 1 HICATBA 54l |

State the meaning of quality services.
Discuss the features of branding and

packaging in service marketing.

SIS 6 CIRIR S SCeA=i T4l |
Discuss the role of tourism services in
India.

e[/ Or
wife=yy e ot | =[G o RS s

HPIPTZ FFEYFITT FYES 4] 341 |
Define hospitality. Analyze the various
types of hospitality segmentation.
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