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1. (@ T& @ 8T Bl 1x4=4
Write True or False :
() T SeEpiEe Reem o e
R S2bR =3 |
All propaganda is advertising
but all advertising is not propa-
ganda.

(i) ISR-FITS R AN AR HABRSLT
Tov e T |
Newspaper is the most effective

media of advertisement in rural
areas. '
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(2 )

(iii) AR oo o R aerR |
Sales promotion and advertising
are same.

(iv) Reaem 2o a3 R |

Advertisement is an investment.

(b) oS FriRenea foargd $ed fa 1x4=4

Answer the following as directed :

(i) TRP-A 3o ! fert |
Write the full form of TRP.

(i) ‘@TEEA P AMA?
What is ‘Headline’?

(iti) IS AESFACd 7 = = gderst
T IS 2 A |

( A 32 [ 4 )

Market segmentation helps in
assessing the strength and

weaknesses of the .
( Fill in the blank )
(iv) B 9 (Afzs/=rg:) WO
( w% == o= )
Cinema is an (outdoor/indoor)
media.
( Write in appropriate word )
2. wm%ﬁx(ﬁrmsﬁﬁ) - 4x4=16
Write short notes on (any foun :
fa) I=R &SI / Market segmentation

b)) REe=I ToRE
Benefits of adverusement
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(c)

(d)
(e)

(b)

(b)
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we: Reema Tia=
Indoor advertising media

¥ #vl@ / Sales promotion
R wi2q Reemz

Legal issues in advertising
fofebe Reare= / Digital advertising

RreaieFR el Ft | @Bt eI e R

I FRiTE eI el 4t | 2+12=14
Define advertising. Explain in detail
about the primary functions of
advertising in a business organization.

&[]/ Or
Slaeide @71 STooR ez i <+l 14
Discuss the ethical aspects of
advertisement in India.

oo i o B 1 o | o (A O 3 2B >3 i

seesm cvae & & Rermz  Roo
>4 =W? 4+10=14

What do you mean by advertising
planning? What issues are considered in
the process of advertisement planning?
&< / Or

R TN o & 32 o @6 SE
TR e IRl ERER SEAmE
R +R1? 4+10=14
What do you mean by advertising
media? What factors would you
consider while selecting an appropriate
media for advertisement?
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(b)

(b)

(RS)

e T A o | 7 (o N S T Y N (e
QA i @t et B Sty
41| 2+12=14
What is an advertising appeal? How will
you classify the advertising appeal?
Discuss.

gl / Or

Raerm e e e 6 @7 Tw
P Sz S6ATS @EME delids FE? 14
What do you mean by creative aspects

of advertisement? How do these aspects
influence consumer behaviour?

Reiem wfewst gferer ¢ q@it? 92 Sfswsl-

e IGREETFAT e SR A ?
4+10=14

What do you mean by advertising

agency? How do the agencies help the
marketers?

g / Or

@ ofssd fdisa war swwe R
sENT (fea Samrrze few arem a1 14

Explain the different factors required to
be considered at the time of selection of
an advertising agency.
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