for the questions
1. (o) FuflRe RISz 5o @ fy o - =
State whether the following statements
| are True or False :
l () R St |
E Marketing is producer-oriented.
| (i) S0 SEPTE (R AP T Prarg afer
| 2T 7 |
| Information search is the first stage
E of consumer buying decision
process.
(i) TfeTe RE == TR QM |
Personal selling is a two-way
communication.
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(2)

(b) SErS faa &R &g 91 ¢

(iti)

Fill in the blanks of the following -

1x3=3

() TR Rach R, ——

STNERTST |
The product mix is three-
dimensional-breadth, and
consistency.

(f) 2% SRS TP STRAN M SO B
i <! et & T |

Setting a very high price for a neéw

product initially is known as

TSN ST o[ 7IF FS |

3 AMCHF BTE B TE P U

it identifies the product and

distinguishes it from
competing products.

2. e fim R e fRGR 59 Gt fo=i

Write short notes on any three of the
following :

(a) Rems =ik

Marketing environment

(b) Retqw fae

Marketing mix

(c) ST Ree=

Social marketing
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(3)

(d) SR Wefoe
Online marketing
(e) T T
Product mix
3. (@) Retm= ke faan o< wfem <fRAe T Sy
¥ g oy 90 2+(4+4)=10

Define marketing and state its objectives
and importance in today’s world.

< / Or

(b) TER Rerm &2 Tor Rewrr e faw
SCEAT F1 1 Gfefee Retms I3 & Tome
fofs =92 2+(4+4)=10

What is market segmentation? Discuss

the bases for market segmentation. |
What will be the suitable base for the

marketing of television?

4. (@) T UMST T2 Oz TR Pram dofEw
JIIRI 947 1 3+7=10
What is consumer behavior? Explain the

process of consumer buying decision.
%<1 /Or

(b) 51 AMBFI T R FETe dSR COEA
Rfcs Sresle == IRF =fex 307 391 |

o>+5=10

Describe the various internal and
external forces that influence the pricing
strategy of a firm.
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5. (a)

(b)

6. (a)

()

R i R oJeme ov@ WEd TAMEPTRI
HICEATSAT 97 | St7%]10
What do you mean by promotion?

Discuss the components of promotion
mix.

%31/ Or
R sicemeas s fan | Repew siegere 39T

CFEPTYE, Sl 4T | 3+7=10

Define marketing research. Enumerate
the techniques used in marketing
research.

TR Sewe e T oq@we A0 S
(Pleeife) RSa *ffime Rem @@ @EE

a =W CfR [Eew I T4 4+8=12

What is meant by product life cycle?
Describe how marketing strategies
change during the different stages of the
product life cycle (PLC).

=<1 /Or

(b) ReAR oo 7 ReIw oo e gor
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COART PRI [RICH SACAGA FA11 - 4+8=12

What is channel of distribution? Discuss
the factors influencing the choice of
channels of distribution.
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