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1. (@) fafRe [RIemR sivr @ fw for : 1x3=3
State whether the following statements
are True or False :
() R SeAmEIRI |
Marketing is producer-oriented.
(i) O ST (2R AP T P AferTa
A o |

Information search is the first stage
of consumer buying decision
process.

(i) Tfesre RS tzez TIET G |
Personal selling is a two-way
communication.
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(b) TES fom AR T FA 1%3=3

Fill in the blanks of the following :

@ v Rk nfesw, _, W
AN |
The product mix is three-
dimensional-breadth, , and
consistency.

(i) AT SRS T9 SNAR A SO TH I=7
A 0 3 & T

Setting a very high price for a new
product initially is known as

2 AT fBTS I S ZJE S0
ARSI ANAR “[T 9)2F FA |

it identifies the product and
distinguishes it from other
competing products.

2. wero frm & @ fofvbE o3 e for 4x3=12

Write short notes on any three of the
following :

(a) Reeams =ik

Marketing environment

(b) Rere= fme

Marketing mix

(c) INIfEE Ree

Social marketing

(iii)
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(d)

(e)

3. (a)

(b)

4. (a)

(b)

(3)

SR WD
Online marketing

T e

Product mix

et ke e o e ofR@s 2 Town
I G Sy 9 | 2+(4+4)=10
Define marketing and state its objectives
and importance in today’s world.

S}« / Or

Fer ferem & 2 qom feerr ez faa

A 41 | BT Reeem @ & R
fefe =972 2+(4+4)=10
What is market segmentation? Discuss
the bases for market segmentation.

What will be the suitable base for the
marketing of television?

AP B9 7 e @ Pramd afeEn
[T <41 3+7=10
What is consumer behavior? Explain the

process of consumer buying decision.
%<1 / Or

9o1 AP Yo R (FPETS R (AR

Rfens sromRia 5= T e 36 %41 |
5+5=10

Describe the various internal and

external forces that influence the pricing
strategy of a firm.
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fa) eov IfFcw B gwo eer fRmag BemrTEa

(b)

(a)
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R¥za scEma 39 3+7=10

What do you mean by promotion?

Discuss the components of promotion
mix.

=241 / Or

Rt sicagerz sz fa | Ree s 9959

PR S <647 | 3+7=10

Define marketing research. Enumerate

the techniques wused in marketing
research.

TR Sve I B oqw 2 4w SREved
(Pre=ife) Rfsa srfre Rerm @ @oite

eIt = o3 Racw 3¢fer w41 4+8=12

What is meant by product life cycle?
Describe how marketing strategies
change during the different stages of the
product life cycle (PLC).

"%qT /Or

(b) ReR’ oe F 2 Rev9w oeeeiw RS o™

COCER FRPRA [RECT AL F901 4+8=12

What is channel of distribution? Discuss
the factors influencing the choice of
channels of distribution.
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